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DEBATE: SCHOOL BOARD MEMBERS 

Background 
Imagine your school district is considering whether to sign a pouring rights contract with a soft 
drink company (if your school district has already signed a pouring rights contract, imagine they 
are considering whether to renew the contract). 

These contracts would allow the soft drink company to put vending machines on district campuses, 
and to prohibit those schools from selling competing brands. 

In exchange, each school in the district would receive $50,000 a year, plus a share of the revenue 
from vending machines. This could be used for school supplies, field trips, athletic equipment, after 
school events and other needs.  

Instructions 
You will be responsible for making the decision for or against signing the pouring rights contract. 
Before listening to arguments made by PTA members, prepare for the debate by reading additional 
information on pouring rights, soft drink consumption and other relevant topics. For starters, we 
recommend the following readings:  

• Nestle, Marion. Soft Drink “Pouring Rights”: Marketing Empty Calories to Children. 2000. 
www.ncbi.nlm.nih.gov/pmc/articles/PMC1308570/ 

• O’Connor, Anahad. Soda Bans in Schools Have Limited Impact. 2011. The New York Times Well 
Blog. http://well.blogs.nytimes.com/2011/11/07/soda-bans-in-schools-have-limited-benefit/ 

 
List two arguments you expect PTA members will make in favor of signing the contract: 

 
 
 
List two arguments you expect PTA members will make against signing the contract: 

 

 

 
List two questions you plan to ask members of the PTA: 

 

 

 

When the debate begins, you will be responsible for moderating it.  

• First, allow each side five minutes to present their arguments. Allow PTA members in favor of 
signing the contract to speak first. 

• Second, allow each side up to five minutes for a rebuttal. Again, allow PTA members in favor of 
the contract to speak first. 

• Conclude with five minutes of Q&A. Begin with the three questions you have prepared, then 
open it up to the rest of the class. 

http://www.ncbi.nlm.nih.gov/pmc/articles/PMC1308570/�
http://well.blogs.nytimes.com/2011/11/07/soda-bans-in-schools-have-limited-benefit/�
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DEBATE: PTA MEMBERS IN FAVOR OF CONTRACTS 

Background 
Imagine your school district is considering whether to sign a pouring rights contract with a soft 
drink company (if your school district has already signed a pouring rights contract, imagine they 
are considering whether to renew the contract). 

These contracts would allow the soft drink company to put vending machines on district campuses, 
and to prohibit those schools from selling competing brands. 

In exchange, each school in the district would receive $50,000 a year, plus a share of the revenue 
from vending machines. This could be used for school supplies, field trips, athletic equipment, after 
school events and other needs.  

Instructions 
Prepare for the debate by reading additional background information on pouring rights, soft drink 
consumption and other relevant topics. For starters, we recommend the following readings:  

• Nestle, Marion. Soft Drink “Pouring Rights”: Marketing Empty Calories to Children. 2000. 
www.ncbi.nlm.nih.gov/pmc/articles/PMC1308570/ 

• O’Connor, Anahad. Soda Bans in Schools Have Limited Impact. 2011. The New York Times Well 
Blog. http://well.blogs.nytimes.com/2011/11/07/soda-bans-in-schools-have-limited-benefit/ 

 
List three arguments in favor signing a pouring rights contract with the soft drink company. 
Wherever possible, support your arguments with evidence.  

 
 
 
 
 
 
Anticipate three arguments that the opposition might make against signing the contract: 

 
 
 
 
 
 
List three arguments that counter or discredit the arguments made by your opposition: 

  

http://www.ncbi.nlm.nih.gov/pmc/articles/PMC1308570/�
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DEBATE: PTA MEMBERS AGAINST CONTRACTS 

Background 
Imagine your school district is considering whether to sign a pouring rights contract with a soft 
drink company (if your school district has already signed a pouring rights contract, imagine they 
are considering whether to renew the contract). 

These contracts would allow the soft drink company to put vending machines on district campuses, 
and to prohibit those schools from selling competing brands. 

In exchange, each school in the district would receive $50,000 a year, plus a share of the revenue 
from vending machines. This could be used for school supplies, field trips, athletic equipment, after 
school events and other needs.  

Instructions 
Prepare for the debate by reading additional background information on pouring rights, soft drink 
consumption and other relevant topics. For starters, we recommend the following readings:  

• Nestle, Marion. Soft Drink “Pouring Rights”: Marketing Empty Calories to Children. 2000. 
www.ncbi.nlm.nih.gov/pmc/articles/PMC1308570/ 

• O’Connor, Anahad. Soda Bans in Schools Have Limited Impact. 2011. The New York Times Well 
Blog. http://well.blogs.nytimes.com/2011/11/07/soda-bans-in-schools-have-limited-benefit/ 

 
List three arguments against signing a pouring rights contract with the soft drink company. 
Wherever possible, support your arguments with evidence.  

 
 
 
 
 
 
Anticipate three arguments that the opposition might make in favor of signing the contract: 

 
 
 
 
 
 
List three arguments that counter or discredit the arguments made by your opposition: 
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PROJECT A: MARKETING CAMPAIGN FOR A HEALTHY FOOD 

Instructions 
• Design a marketing campaign to promote a healthy food that is available in your school or 

community. Consider using any of the marketing techniques you learned about in this lesson. 
• Evaluate the effectiveness of your campaign. A good way to do this is to collect data on your 

target audience both before and after your campaign. Here are some suggestions: 
o Measure how much or how frequently people eat the food you are promoting; 
o If your campaign involves educating consumers about the health benefits of the food you are 

promoting, you could measure how much people have learned from your campaign; 
o If you create a brand identity for your product, such as “Bodacious Broccoli,” you could 

measure levels of brand awareness after your campaign. 

 
PROJECT B: NUTRITION LABEL DESIGN 

Instructions 
• Design your own nutrition information label. This could be an improvement upon the nutrition 

facts label, or it could be a front-of-package label. 
• For ideas, research other examples of other nutrition labels. As you learned from this lesson, 

some labels are more helpful than others, and some may even be misleading.  
• For an example of an informative label design, look to the redesigned nutrition facts label from 

the Center for Science in the Public Interest: cspinet.org/new/pdf/beforeafterlabel.pdf.  
• Note that a label doesn’t necessarily need to provide a lot of information in order to be helpful, 

particularly if it is intended to be displayed on the front of a package. 
• Once you have designed a template for your label, create labels specific to at least three different 

packaged products.  
• Evaluate how well others understand your new label. Here are some suggestions: 

o Measure whether people correctly interpret the information from your label;  
o Compare how well people understand your new label compared to the existing nutrition facts 

label; 
o Ask people for general reactions to your label, such as whether they would want all foods 

sold in stores to feature your label, or if they have any suggestions on how to improve your 
label. 

 

http://cspinet.org/new/pdf/beforeafterlabel.pdf�

